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1975 cars & unleaded gas 


It is almost fall—the time when cars for the new model year begin to arrive at dealers’ show- 
rooms. But unlike the cars of years past, the 1975 models must meet stringent air pollution emission 
standards established by Environmental Protection Agency (EPA). To achieve these standards, most 
1975 cars will be equipped with a catalytic converter—a muffler-like device that chemically changes 
the polluting hydrocarbons & carbon monoxide in car exhaust to harmless carbon dioxide & water. 


This fall, drivers also will notice another change—the introduction of unleaded gasoline at most 
service stations. Because lead in gasoline deteriorates the components in catalytic converters, EPA 
has issued regulations requiring more than half the service stations in the country to sell at least 
1 grade of unleaded gasoline. Under the regulations: 

e@ All service stations selling 200,000 gallons or more of gasoline a year must have at least 1 
pump of unleaded gasoline. 

@ Signs must be posted to help consumers identify the pump containing unleaded gas. 

@ Gas stations must install a smaller nozzle on the unleaded pump which fits the smaller inlet 
on the gas tank of cars with catalytic converters. This is to insure that 1975 cars that cannot use 
leaded gas will not be confused with older cars. 


The changeover to unleaded gasoline may, however, present a problem to consumers whose old- 
er cars must use premium gasoline. American Petroleum Institute (API), a trade association repre- 
senting the oil industry, says because it is expensive to install new gas pumps, many service stations 
offering only 2 grades of gasoline are replacing the premium gas pump with the pump for unleaded 
gas. API recommends that consumers look for stations with more than 2 pumps, which usually 
means more than 2 grades; these stations probably continue to pump premium. 


For consumers whose cars can use unleaded gas, EPA reports some important advantages: 1) 
there is increased muffler & sparkplug life & 2) unleaded gas helps reduce valve failure & plugged 
oil filters. Industry sources estimate that these benefits could result in annual maintenance savings 
of $25 to $45 per car a year (based on 15,000 miles of travel). 


FTC moves against plastic claims 


Federal Trade Commission (FTC) is requiring the plastics industry to stop making false safety 
claims about plastic foams used in building construction. These plastics are produced by mixing var- 
ious chemicals that can be sprayed into preformed shapes & molds. They are used as alternatives to 
wood, cotton or glass insulation & as wall paneling, simulated wood cabinets & other products. 


In a consent order that was signed by 25 major plastics producers & a trade association—the 
Society of Plastics Industry Inc.—& provisionally accepted by FTC, the industry agreed to explain 
to consumers, contractors, insurance underwriters & government officials that there are fire hazards 
associated with these products. Specifically, the industry must run advertisements in magazines, tell- 
ing consumers that the industry made false statements in the past & that in fact these plastic mate- 
rials may burn rapidly in a fire & produce dense smoke & toxic gas. 


In addition to the consent orders, FTC has proposed a new trade regulation rule which would 
require warnings tags on any plastic material likely to be used by homeowners for nonprofessional 
construction jobs, such as insulation materials. Under the rule, promotional material would have to 
contain this statement: “Warning! This product is highly flammable & may constitute a severe fire 
hazard. Consult specific instructions for use accompanying this product.” 





Condominiums 


The condominium is the newest American housing trend. This year alone Americans may buy as 
many as 220,000 condominium units. Within 20 years, housing experts predict that over 50% of the 
population will be living in this new type of housing. 


Why are condominiums becoming popular? There are 4 reasons: 

1. Condominiums allow the consumer to buy his own apartment or townhouse within a multi- 
unit project &, at the same time, to share equally with the other condominium owners an interest in 
the common areas: halls, elevators, stairways, grounds, parking lots & recreational areas. 

2. Condominiums have certain tax benefits. Because a condominium owner buys his unit as he 
would a house—with a down payment, monthly mortgage payments & the payment of real estate 
taxes—he can take the same tax deductions as a conventional homeowner. 

3. There tends to be a greater ease in financing a condominium purchase. 

4. Units tend to be lower priced than reguiar houses for the some amount of living space (price 
of 2-bedroom condominium vs. 2-bedroom house). 

But along with the growing number of consumers who are buying condominiums, comes an in- 
creasing number of complaints about shoddy construction, poor maintenance, hidden costs & resale 
difficulties. To protect consumers against these & other problems, Federal agencies are looking into 
condominiums. 


... as seen by FTC 


To protect consumers against deceptive practices in both the advertising & selling of condomin- 
iums, Federal Trade Commission (FTC) has begun a nationwide investigation of the condomin- 
ium industry. The industrywide probe will concentrate on such consumer problems as: 

e Advertising & promotional information that does not tell the prospective buyer what he may 
be getting into; 

@ Agreements under which certain companies must be hired to manage the development or 
building, sometimes at excessive fees; 

eLong-term leases under which owners of condominiums must rent swimming pools, other rec- 
reational facilities, parking lots & even some of the grounds; sometimes leases cost a lot & sometimes 
run for as long as 99 years; 

@ Conversion of rental apartments to condominiums. 


Should the investigation turn up evidence of violations of existing laws or regulations, the FTC 
staff would recommend that the commissioners take corrective action. 


. .. as seen by SEC 


To protect consumers who may buy a condominium as an investment, Securities & Exchange 
Commission (SEC) has brought condominiums under its jurisdiction. Under SEC’s ruling, condo- 
miniums are considered a security (just as a share of stock is a security) if: 

e A unit is offered for sale in conjunction with an agreement under which the developer will 
rent the unit part or all of the time (this is often the case with resort condominiums) ; or 

@ The sale of a unit involves a “rental pool” arrangement. Under this arrangement, the devel- 
oper rents the unit for you & other owners & then splits rental proceeds among you & the others. 
In these cases, SEC requires that the developer register with the SEC & also give you a pros- 
pectus explaining the risks involved before you buy. 


. .. as seen by IRS 


Internal Revenue Service (IRS) has also issued new guidelines concerning condominiums. To 
insure that condominium associations are not profit-making, IRS has determined that funds ac- 
cumulated by these associations are taxable unless excess payments by the individual owners are re- 


turned to them at the end of the year or are applied to the next year’s assessments. The condominium 
owner who rents out his unit also comes under new regulations. 
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... as seen by HUD 


In the meantime, Housing & Urban Development Dept. (HUD) has taken steps to protect poten- 
tial purchasers of condominiums by issuing guidelines, which bring condominiums under the Inter- 
state Land Sales Act. According to this new ruling, developers of condominiums, who are not ex- 
empt from the act, must register with HUD & must give every prospective buyer a detailed property 
report listing the financial status of the development, the condition of the land & other information 
which would explain the benefits & risks of buying a condominium unit. 


The majority of condominiums, however, are exempt from the act either because 1) the units 
are built within 2 years from the time the consumer makes the downpayment or 2), as with convert- 
ed apartment buildings, units are already built. Because most condominiums do not fall under HUD’s 
jurisdiction, the agency is pressing for additional Congressional authority to regulate condominiums. 
Until there are new laws, HUD is conducting an educational campaign to inform consumers about 
how to protect themselves when purchasing a condominium. 


... as seen by you 


If you are thinking of purchasing a condominium, you should know all the facts before you buy: 

@ Is the condominium that you see the entire development? You should learn whether the build- 
er plans to enlarge the community by adding more land & additional units. Such additions could af- 
fect your ownership of the common areas. 

@ Is the down payment refundable? If not, don’t put any money down until you are sure of a 
mortgage loan. 

e Are there any settlement costs? These will require cash over & above your down payment. 

@ What will your monthly maintenance costs be? Add these costs to your mortgage down pay- 
ment to find out the extent of your total monthly obligation. 


Talk to some of the present owners living in the condominium, or ask people who live in other 
condominiums. Ask for their overall experience & whether non-mortgage costs have accelerated. 
Further, study terms of the present condominium association regulations. (You may not like the by- 
laws or the way in which the association operates.) Find out about local laws or regulations that ap- 
ply to condominiums. 


For suggestions of other questions you should ask before buying a condominium, you may want 
to get a free copy of Questions About Condominiums: What To Ask Before You Buy. Write to Con- 
sumer Information Center, Pueblo, CO 81009. 


This is it! 


This is your last opportunity to use this coupon to comment on regulations that have been pro- 
posed by Federal agencies. Why not read the items in this issue’s CONSUMER REGISTER, & if you want 
to state your opinions on a certain matter, fill in the form & send it to Office of Consumer Affairs, 
Washington, DC 20201. We will send it to the appropriate agency. Food & Drug Administration 
(FDA) & OCA are counting the filled in forms to determine whether to provide those forms on a 
regular basis in the future. 


Clip this form, fill in blanks, write your comments & mail to CONSUMER REGISTER, Office of Consumer Affairs, 
Washington, DC 20201. 


This is my opinion on (title of item in CONSUMER REGISTER) ___ 
by (name of agency) —— 


published in Federal Register on (date) 





Name 


Street 
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Dear Consumer: 

From my past association with President Gerald Ford, I can assure the American people 
that he will be a leader who understands and will fight for the little man. President Ford has 
shared with me his thoughts about the concerns of American consumers. I know he will bring 
these convictions with him as he begins his awesome responsibilities. I promise to do all I can in 
the days ahead to give him the support and encouragement he needs. I know the American peo- 


ple will do the same. 


Sincerely, 


Warnings! 


@e HOUSEHOLD TROUBLE LIGHT— 
Consumer Product Safety Commission 
(CPSC) has warned consumers that some 
200,000 household “trouble lights” or ‘“me- 
chanic’s lights” sold in the past year could 
cause a serious or fatal shock. CPSC advises 
consumers to immediately cease use of the 
product, taking extreme care not to touch any 
metal parts when disconnecting the light 
from the electrical outlet. The light is sold 
nationally by such stores as Woolco, Zayre, 
Korvettes, Food Fair & J.J. Newberry for 


a 5, 10, or 20-foot flexible cord with a male 
plug at one end & a light socket assembly at 
the other end. The light bulb is enclosed by a 
metal case & hinged wire guard with a hook 
at the top. The insulating cover for the socket 
assembly serves as a handle for the unit & is 
made of soft, flexible plastic that can trans- 
mit a shock to the hand of anyone who touch- 
es it Consumers who are uncertain whether 
they own one of these potentially hazardous 
lights should immediately discontinue using 
it & should check with the store where it was 


bought to identify the manufacturer. For 
more information, call the CPSC toll-free 


about $1.50. It bears no brand name, label 


hotline at 800-628-2666 (in Maryland the 
or other distinguishing marks but includes 


number is 800-492-2937). 
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